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Trend 1:
Significant Shopping Holidays (11/11)

“Singles Day” in China, November
11th, or 11/11, is the busiest online
shopping day of the year. Brands offer
huge discounts and can generate up
to 80% of their annual revenue. In
2019, Alibaba recorded a gross
merchandise value, or GMV of $38
billion on Singles Day, including over
$12 billion in the first hour.

While the largest of the major
shopping holidays in China, Singles
Day is not the only one. Other
holidays such as Valentine’s Day, 6.18
Mid-Year Shopping Festival, and the
Chinese New Year are also popular
online shopping dates.
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